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What influences travel 

behaviour? 

The objective 
reality 

The social 
norm 

The subjective 
reality 

Habits 
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How do vi influence 

travel behaviour? 

Change the 
objective reality 

Influence the 
social norm 

Change the 
subjective reality 

Break habits 
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Involvement 

• Social media, role models 

Activate 

• Targeted campaigns 

Attention 

• Events, outdoor marketing 
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• Branding Aarhus as a Cycling City 

– Identity  

– Visibility 

– Dialouge 
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8000 [zip code of Aarhus] 
Good Reasons To Cycle 
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8000 Good Reasons To Cycle 
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Target groups 

 

• Kindergarden children 
– Key words: Fun, play, running bikes 

• School children 
– Key words: Joy, freedom 

• Commuters 
– Key words: Health, easy, fast 

• Cyclists in the city 
– Reward, appriciate 
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